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Refer to Fig. 1.1 (Insert), information about the Malaysia Tourist Promotion Board (MTPB).

(a) Identify three types of tourists the MTPB are targeting.

(c) Explain one advantage and one disadvantage of using face to face interviews for market
research.
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(d) Discuss the benefits to tourist organisations of adding a blog to their website.

[Total: 20]
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Refer to Fig. 2.1 (Insert), information about rising accommodation prices in the UK.

(@) (i) Define the term ‘inflation’.

..................................................................................................................................... [1]
(i) Suggest two negative impacts on destinations of decreasing domestic tourism
T et e ettt e e e e e aa——eeeeeeeeeeea——e—eeeeeeeeaaia—eeeeeeeeeaaaaaa——eeeeaeeaaaaaan——etaaaeeeeaannrranes
2 et e eeeeeeeeeeeeeeeeseeeeeeeeeeeeaaaatteeeeeeeeeeaaareeeeeeeeeeaaannnnneeeeeeeeaaannnreeaaaaean
[2]
(b) Explain two pricing policies that could be used to improve domestic tourism in the UK
ettt e et —eeeeeeeeeeeeeeeeeeeeeeaeaeseeeeeeeeeeeeaaaateeeeeeeeeeaaaataeeeeeeeeeaaaanaaaaeeeeaeeaaannarrraaaaaeans
2 et oo eteeeeeeeee e e e ateeeeeeeeeeeaanaeeeeeeeeeeeeaanneeeeeeeeeeeaaannnteeeeeeeeaaannnnanreeaaeeenn
[4]
(c) Explain two benefits of using printed promotional materials
ettt e ettt eeee e e aeeeeeeeeeeeeaaaae—teeeeeeeeaanneeeeeeeeeeeaaannEaeeeeeeeeeaaannnneeeeeeeeeaannnnaeeeeeeeenn
2 ettt e e e eeeeeeeeeeeeeaeaEteteeeeeeeaaaassa——eeeeeeeeaaanaaeeeteeeeeeaaantteeeeeaeeeaaannnrrareaaaeeann
[4]
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(d) Discuss the advantages to accommodation providers of using primary market research.
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Refer to Fig. 3.1 (Insert), an advertisement for Fortune Suites, serviced accommodation in Tokyo,
Japan.

(a) State three benefits to tourists of using Fortune Suites serviced accommodation.

(b) Explain how each of the following distribution channels would be suitable for accommodation
providers:
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(d) Discuss the ways that hotels can be more sustainable.

[Total: 20]
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Refer to Fig. 4.1 (Insert), an advertisement for Fansite Sports Travel.

(a) ldentify three different packages offered by Fansite Sports Travel.
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(d) Discuss the importance of product in the marketing mix for specialist tour operators.

[Total: 20]
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